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Fibra Inn Announces W Hotels Brand

Monterrey, Mexico, January 8, 2020 — Deutsche Bank Mexico, S.A., Banking institution, Trust
Division F/1616 or Fibra Inn (BMV: FINN13, ADR OTC: DFBRY) (“Fibra Inn” or “the Company”), a
Mexican real estate investment trust internally managed and specialized in the hotel industry serving
the business traveler with global brands, announced the signing of an operating contract and brand
use agreement for a W Hotels with Marriott International, Inc. for its development under the Hotel
Factory model in Playa del Carmen, in the state of Quintana Roo.

Fibra Inn signed a contract for hotel operation and trademark licensing with Marriott International, Inc.
to develop a hotel under the W Hotels brand. When the 218-room hotel opens in 2023, it is expected
to provide Playa del Carmen visitors an exciting, new lodging option that embodies the W Hotels
brand’s “work hard, play hard” philosophy. Fibra Inn’s plan calls for multiple food and beverage venues
both indoors and out; a signature WET Deck (pool deck); AWAY® Spa; FIT ® Fitness Centre, as well
as a beach club and rooftop bar. For corporate and social events, the property is also slated to feature

around 500-square-metres of meetings and events space.

During 2018, Fibra Inn acquired this landbank through its Hotel Factory model in a co-investment with
a temporary strategic partner, whose exit is expected and will allow the inclusion of new co-investor
partners during 2020, during the development and construction of the hotel project.

W Hotels is a luxury hotel brand owned by Marriott International, Inc. and is focused on a unique
market segment that seeks to break the norms of traditional luxury with a mission to fuel guests’ lust
for life while providing refined exceptional service. W Hotels currently has 50 properties worldwide,
two of them operated in Mexico, in the cities of Mexico City and Punta Mita.

Oscar Calvillo, Fibra Inn CEO, stated: “Our plan for the W Hotels Playa del Carmen is critical to our goal
to diversify the beach destination’s lodging base, which currently lacks quality luxury lifestyle properties.
This project will elevate the offering in this prime destination with this fun and energetic brand.”

To date, Fibra Inn has a total portfolio of 39 properties with 6,486 rooms and participates with a
minority investment in 4 properties under development under the Hotel Factory model, which

represent 851 rooms.
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